
The Evolution of Professional Services Video

•In the last 14 months the 185 firms monitored by Muzeview published 

over 550 videos –almost two new videos every business day

•Video publication is on an upward trend –with January and February 

2010 seeing higher output levels than the same month in 2009.

•The spike in video activity in December 2009 was due to a large 

series of videos from Ernst & Young’s Strategic Growth Forum and 

also a series of ―Thoughts From Copenhagen‖ videos from KPMG.
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Video Share of Marketing Output Activity
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•Video represents just 

0.6% of firms’ 

marketing outputs –

with print and 

speaking 

engagements 

dominating the mix. 

•However, video is 

already used as 

frequently as 

podcasts.

•More importantly 

video is an incredibly 

powerful 

communication 

medium so it likely 

has a far greater 

share of impact

•Nevertheless Video 

remains a largely 

untapped 

opportunity in 

professional 

services firms .



The Professions In Video

• The law firms monitored by Muzeview (the AmLaw 100 and 13 leading 

UK firms) are lagging accounting and consulting firms in their adoption 

of video

• On average the law firm’s have produced less than one video each in 

the last 14 months whereas on average, each consulting firm has 

produced five videos and each accounting firm nine.

• Only around half of the firms tracked are actually publishing videos.  

• For firms that have produced video they produced on average 6 videos 

each in the last 14 months.
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Number of Firms 

Tracked

Number of Videos Average Number of 

Videos Per Firm

Law Firms 113 93 0.8

Accounting Firms 21 188 9.0

Consulting Firms 51 275 5.4

All Firms 185 556 3.0
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Top Firms In Video

• The chart below shows the top 20 firms producing video over the 14 

months since January 1, 2009.

• Only one law firm, Mayer Brown featured in the top 20.
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Broad Issue Coverage ïLimited Industry Focus

• The firms tracked by Muzeview have produced videos covering a 

broad range of business issues.

• However, the majority of marketing videos do not have an industry 

focus. Only one-third of videos in the 14 month period reviewed are 

specific to an industry.
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New & Notable ïJanuary & February 2010

• The table below highlights some of the new marketing videos released 

in January and February 2010 by leading law, accounting and 

consulting firms.  (Click on the video title to view the video).
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Bain ICT Growth Strategies for 2010 and Beyond - Video

Booz & Company Booz Partners at the World Economic Forum 2009

Capgemini eGovernment Survey Video: Context and Interviews of Graham Colclough and 

Dinand Tinholt

Capgemini Improving IT Services and Reducing Carbon Emissions at Tube Lines

Capgemini The Game of Balancing Costs and Customers: Watch How Contact Centre Costs 

Can Be Cut Without Impacting Customer Experience

Capgemini World Payments Report 2009: Exploring the Attraction of Global Transaction 

Services as a Business

CSC Cloud Computing Discussion From Davos

CSC The Role of Philosophy in Understanding Technology

Deloitte A Discussion About FCPA Issues in Rapid M&A Transactions

Deloitte A Discussion about Joint Ventures and Post-Closing FCPA Issues

Deloitte Discussions About FCPA Due Diligence in M&A

Deloitte Do More Bankruptcy Filings Mean More SEC Actions Alleging Fraud?

Deloitte Preparing for an Unpredictable Future in the Global Chemical Industry

Hay Group Best Companies for Leadership Study

Hay Group Engaging And Enabling Your Best For The Recovery

Hay Group Learn More about the Importance of Culture

Hay Group Learn More about the Importance of Strategy

Hay Group The Future of Leadership: Key Trends

IBM Global Business Services IBM Fellow John Cohn Explains How Technology Saves Water in New Video

IBM Global Business Services Visit TheSmarterCity

J. H. Cohn, LLP Economic View: Toxic Asset

KPMG Looking Back at Copenhagen

McKinsey Video Interview: Reshaping Business Education In A New Era

PricewaterhouseCoopers Media M&A Insights 2010

PricewaterhouseCoopers Questioning Social Enterprise Leaders

http://www.bain.com/bainweb/Publications/multimedia_detail.asp?id=27571&menu_url=multimedia%2Easp
http://www.bain.com/bainweb/Publications/multimedia_detail.asp?id=27571&menu_url=multimedia%2Easp
http://www.bain.com/bainweb/Publications/multimedia_detail.asp?id=27571&menu_url=multimedia%2Easp
http://www.bain.com/bainweb/Publications/multimedia_detail.asp?id=27571&menu_url=multimedia%2Easp
http://www.booz.com/global/home/what_we_think/multimedia/world_economic_forum
http://www.capgemini.com/insights-and-resources/by-video/egovernment-survey-video/
http://www.capgemini.com/insights-and-resources/by-video/egovernment-survey-video/
http://www.capgemini.com/insights-and-resources/by-video/improving-it-services-at-tube-lines/
http://www.capgemini.com/insights-and-resources/by-video/the-game-of-balancing-costs-and-customers/
http://www.capgemini.com/insights-and-resources/by-video/the-game-of-balancing-costs-and-customers/
http://www.capgemini.com/insights-and-resources/by-video/a-global-perspective-on-the-payments-market-w/
http://www.capgemini.com/insights-and-resources/by-video/a-global-perspective-on-the-payments-market-w/
http://ow.ly/16xvUO
http://bit.ly/8T0QPb
http://www.deloitte.com/view/en_US/us/Services/Financial-Advisory-Services/Forensic-Center/article/7c4712323fdc2210VgnVCM100000ba42f00aRCRD.htm
http://www.deloitte.com/view/en_US/us/Services/Financial-Advisory-Services/Forensic-Center/article/b5ef12323fdc2210VgnVCM100000ba42f00aRCRD.htm
http://www.deloitte.com/view/en_US/us/Services/Financial-Advisory-Services/Forensic-Center/article/b5ef12323fdc2210VgnVCM100000ba42f00aRCRD.htm
http://www.deloitte.com/view/en_US/us/Services/Financial-Advisory-Services/Forensic-Center/article/b5ef12323fdc2210VgnVCM100000ba42f00aRCRD.htm
http://www.deloitte.com/view/en_US/us/Services/Financial-Advisory-Services/Forensic-Center/article/e4719273ee7f1210VgnVCM100000ba42f00aRCRD.htm
http://www.deloitte.com/view/en_US/us/Services/Financial-Advisory-Services/Forensic-Center/article/cee2cf6d88912210VgnVCM100000ba42f00aRCRD.htm
https://www.deloitte.com/view/en_GX/global/industries/manufacturing/process/article/7deebee5d89b6210VgnVCM200000bb42f00aRCRD.htm
http://www.haygroup.com/ww/Media/Details.aspx?ID=24303
http://www.haygroup.com/ww/Media/Details.aspx?ID=24307
http://www.haygroup.com/ww/Media/Details.aspx?ID=24305
http://www.haygroup.com/ww/Media/Details.aspx?ID=24306
http://www.haygroup.com/ww/Media/Details.aspx?ID=24304
http://www-03.ibm.com/press/us/en/pressrelease/29308.wss
http://www.ibm.com/innovation/us/thesmartercity/index_flash.html?cm_mmc=agus_brsmartcity-20090929-usbrb111-_-s-_-genhpmerch-_-gbsind
http://www.jhcohn.com/Media-Center.aspx
http://kpmg.com/Global/en/IssuesAndInsights/ArticlesPublications/Pages/COP-15-Looking-back-at-Copenhagen.aspx
http://rss.mckinseyquarterly.com/l?s=100001s244v2cg9j79g&r=magpierss&he=687474702533412532462532467777772e6d636b696e736579717561727465726c792e636f6d2532466c696e6b732532463337313630&i=6c633a32353030
http://www.pwc.co.uk/eng/publications/media_manda_insights.html
http://www.pwc.co.uk/eng/publications/questioning_social_enterprise_leaders.html


About PracticeViewÊ - Professional Insights

For Law, Accounting and Consulting Firms

1. Do you know which issues are top of 

mind for your clients?

2. Do you know what your competitors 

and other professional services firms 

are doing to demonstrate their 

insights and expertise to your target 

clients?

3. Do  you need to quickly get up to 

speed on an emerging issue for a 

client pitch or business development 

initiative?

4. Do you need to focus and prioritize 

your marketing and business 

development activities?

PracticeView is your one-stop resource for  

intelligence on how  the world’s leading 

professional services firms are  marketing 

their expertise online, in print, through 

speaking and via the media:

•Sign up for regular alerts and updates in 

your targeted practice areas

•Immediately identify specific in-depth 

analysis or commentary from your 

competitors

•Identify firms and experts that are 

targeting key client sectors

•Stop wasting time on manually gathering 

disparate market and competitive 

intelligence from across the web

What are your key practice areas?

•Hedge funds

•Life sciences

•Intellectual property litigation

•Healthcare

•Bankruptcy & restructuring

•Enterprise Risk Management (ERM)

•Antitrust

•Offshoring and outsourcing

•Consumer data protection

•Employment law

•International taxes

•Climate change legislation

•Trade and investment

•Private equity

•Class action litigation

•Investor relations and changing SEC 

rules
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About PracticeViewÊ

Overview

PracticeView monitors and analyzes the 

marketing and thought leadership activities 

of over 200 professional services firms to 

provide in-depth and timely analysis of the 

issues and trends those firms believe are 

important to their clients.  

PracticeView tracks information about the 

marketing communications outputs of these 

firms in a detailed database. The database 

currently holds information on over 100,000 

items tracked since the beginning of 

January 2007. The database is updated 

daily. 

Service Options

PracticeView intelligence can be received 

or accessed in a variety of ways:

• Portal Access

• RSS feeds 

• E-mail updates

• Reports (pdf)

Data Analysis

PracticeView data is analyzed by the 

following dimensions:

Firm

PractiveView is currently tracking the 

marketing activities of :

•AmLaw 100 and 13 leading UK law firms

•Top 20  Global & US CPA Firms

•Over 50 Consulting Firms –Technology, 

Strategy, Financial, Operations, Human 

Capital, Market Research

Data Analysis (continued)

Date

PracticeView captures publication dates 

and time periods that are relevant to the 

content, e.g. 1st Quarter.

Industry

PracticeView uses the Industry 

Classification Benchmark schema 

(http://www.icbenchmark.com/). 

Government and Non-Profit sectors are 

also tracked.

Business Topic

PracticeView categorizes articles against 

nearly 200 business topics in the following 

major categories:

•Strategy & Markets

•Management

•Legal

•Sales & Marketing

•Operations

•Human Capital

•Finance

•IT

Geography

PracticeView categorizes articles against 

country and/or region.

Professional

PracticeView records the name of 

professionals related to specific marketing 

outputs, e.g. article authors, conference 

speaking, and media quotes.

Output Type

PracticeView analyzes marketing outputs 

by 30 different types ranging from white 

papers to surveys and webinars to 

sponsorships.

8© Muzeview Research, LLC 2010

PracticeViewÊ - Professional Insights

http://www.icbenchmark.com/


About PracticeViewÊ Portal
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•PracticeView™ portal provides users with the a very flexible search and query capability.  

•Users can query our index of over 130,000 records to identify which firms are focused on 

which issues and industries and what those firms are saying and doing.
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About PracticeViewÊ RSS Feeds

Our PracticeView™ RSS feeds enable you to keep track of the marketing communications and 

thought leadership activities of nearly 200 leading law, accounting and consulting firms.

Armed with this intelligence, practice leaders, professionals and marketers can ensure their own 

marketing and business development activities are relevant, competitive and differentiated.

RSS feeds are available on a wide range of industries and topics, including:

We can also provide custom feeds covering any combination of firms, topics or industries that you 

are interested in.  Contact us to discuss your specific needs.

See next page for details of the information packed into our RSS feeds.
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Business Topics

Data Protection & Privacy Tax

Intellectual Property M&A and Corporate Finance

Cleantech Governance, Risk, Compliance & Fraud

Antitrust & Competition Economic & Market Analysis

Litigation & Disputes Environmental Sustainability

Sales & Marketing Compensation & Benefits

Industry

Government Industrials & Materials

Energy & Utilities Healthcare

Consumer Goods Technology, Media & Communications

Consumer Services Financial Services

© Muzeview Research, LLC 2010
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Anatomy of a PracticeViewÊ RSS Feed Entry
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1. Firm 6. Description

2. Date Published 7. URL - Click on title to visit item on the web

3. Firm Professional (speaker, author, quoted ) 8. Industries Covered

4. Activity Type (event, publication, etc.) 9. Business Topics Covered 

5. Title of Publication, Event, etc.

Why PracticeViewÊ RSS?

•Content Not Available Elsewhere : The vast majority of content in PracticeView RSS feeds only 

appears on firm’s websites.  Whitepapers, newsletter, conference speaking and webinars for 

example are rarely included in news gathering services like Factiva or Google Alerts.

•Only Relevant Content : Unlike other website monitoring services, which report all and any 

changes on a website, PracticeView feeds only provide content that is relevant to the feeds topic 

area.

•Rich Content Analysis : Each entry in the feed is analyzed by a number of different factors (see 

Anatomy of a PracticeView™ RSS Entry)

•Cost Efficiency : Our PracticeView feeds are priced at a fraction of the cost of gathering and 

analyzing this information in-house.

• Timely Intelligence: Our feeds are updated with the new content daily

© Muzeview Research, LLC 2010
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Firms Monitored

Law

•Akin Gump

•Allen & Overy

•Alston & Bird

•Arnold & Porter

•Ashurst

•Baker & Hostetler

•Baker & McKenzie 

•Baker Botts

•Ballard Spahr

•Bingham McCutchen

•Bird & Bird

•Blank Rome

•Boies Schiller

•Bryan Cave

•Cadwalader

•Chadbourne & Parke

•Cleary Gottlieb Steen & 

Hamilton

•Clifford Chance 

•CMS Cameron McKenna

•Cooley Godward

•Covington & Burling

•Cravath

•Crowell & Moring

•Davis Polk

•Debevoise & Plimpton

•Dechert

•Dewey & Leboeuf

•Dickstein Shapiro

•DLA Piper

•Dorsey & Whitney

•Drinker Biddle

•Duane Morris

•Edwards Angell

•Eversheds

•Faegre & Benson

•Finnegan, Henderson

•Fish & Richardson

•Foley & Lardner

•Freshfields Bruckhaus 

Deringer

•Fried, Frank

•Fulbright & Jaworski

•Gibson, Dunn & Crutcher

•Goodwin Procter

•Greenberg Traurig, P.A.

•Haynes and Boone

•Herbert Smith

•Hogan & Hartson

•Holland & Knight

•Howrey

•Hunton & Williams

•Husch Blackwell

•Jenner & Block

•Jones Day

•K&L Gates

•Katten Muchin

•Kaye Scholer

•Kilpatrick Stockton

•King & Spalding

•Kirkland & Ellis 

•Kramer Levin

•Latham & Watkins 

•Linklaters

•Littler Mendelson

•Locke Lord

•Lovells

•Mayer Brown

•McDermott, Will & Emery 

•McGuireWoods

•Milbank, Tweed

•Mintz, Levin

•Morgan, Lewis & Bockius

•Morrison & Foerster

•Nixon Peabody

•Norton Rose

•O'Melveny & Myers 

•Orrick

•Patton Boggs

•Paul, Hastings

•Paul, Weiss

•Pepper Hamilton

•Perkins Coie

•Pillsbury Winthrop

•Proskauer Rose

•Quinn Emanuel

•Reed Smith

•Ropes & Gray

•Schulte Roth

•Seyfarth Shaw

•Shearman & Sterling 

•Sheppard, Mullin

•Shook, Hardy

•Sidley Austin 

•Simmons & Simmons 

•Simpson Thacher & 

Bartlett

•Skadden, Arps, Slate, 

Meagher & Flom

•Slaughter & May

•Sonnenschein

•Squire, Sanders

•Steptoe & Johnson

•Stroock & Stroock

•Sullivan & Cromwell 

•Sutherland Asbill

•Troutman Sanders

•Venable

•Vinson & Elkins

•Wachtell

•Weil, Gotshal & Manges

•White & Case 

•Willkie Farr

•Wilmer Cutler Pickering 

Hale and Dorr 

•Wilson Sonsini

•Winston & Strawn

•Womble Carlyle
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Firms Monitored

Accounting

•Baker Tilly

•BDO Seidman

•BKD 

•CBIZ/Mayer Hoffman 

McCann 

•Clifton Gunderson 

•Crowe Horwath

•Deloitte 

•Dixon Hughes 

•Ernst & Young 

•Grant Thornton 

•JH Cohn 

•KPMG 

•Larson Allen 

•Moss Adams 

•Plante & Moran 

•PriceWaterhouseCoopers

•Reznick Group 

•RSM McGladrey

•UHY

•Weiser 

Consulting

•Accenture 

•Alix Partners

•Alvarez & Marsal

•Analysis Group

•Aon Consulting 

•Archstone Consulting

•Arthur D Little 

•AT Kearney 

•Bain 

•Booz & Company

•Booz Allen Hamilton 

•Boston Consulting Group 

•Buck Consultants 

•CapGemini

•Corporate Executive 

Board

•CRA International 

•CSC 

•Diamond Management & 

Technology Consultants 

•FTI Consulting

•Hay Group 

•Hewitt Associates 

•HP Enterprise Services

•Huron  Consulting Group

•IBM Global Business 

Services

•Infosys Consulting 

•Kurt Salmon Associates

•LECG 

•LEK

•Mahindra Satyam

•Marakon

•McKinsey 

•Mercer 

•Milliman

Consulting (continued)

•Monitor 

•Navigant 

•NERA

•OC&C 

•Oliver Wyman

•PA Consulting Group 

•Protiviti

•PRTM 

•Roland Berger 

•Sapient

•Strategic Decisions 

Group 

•Tata Consultancy 

Services 

•The Conference Board

•The Hackett Group

•Towers Watson

•Unisys 

•Watson Wyatt 

•Wipro
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Keep Up To Date On Law, Accounting & Consulting Firm 

Market and Marketing Trends

Would you like to receive regular updates and analysis of professional services firm 

insights and expertise?

To discuss options for a customized subscription to the PracticeViewÊ service 

please contact Paul Gladen on 212 665 0797 or by e-mail: paul@muzeview.com

Copyright © 2010 Muzeview Research, LLC. All Rights Reserved.

Although the information contained herein has been obtained from sources believed to be reliable, 

Muzeview Research, LLC (―Muzeview‖) cannot and does not guarantee the accuracy, completeness or 

adequacy of such information.  Further, any data, findings, conclusions or other information provided 

herein is for general use and information purposes only, as the intended or actual use of the materials is 

unknown and unforeseeable to Muzeview.  Therefore, Muzeview takes no responsibility for the 

achievement or continuing applicability of the information provided herein, for many reasons, including 

but not limited to the fact that any actual outcome, as it relates to third parties, will depend on future 

events and circumstances and matters over which Muzeview has no control.

Muzeview always attempts to provide up-to-date material and information, but Muzeview cannot, and 

does not, make any guarantees in this regard.  Accordingly, Muzeview provides the information herein 

―as is‖ and expressly disclaims any and all warranties, express or implied, to the extent permitted by 

law, in relation to fitness of any services for a particular purpose, merchantability of services or materials 

offered, and concerning the completeness, accuracy, reliability, suitability and/or availability of the 

information provided. Thus, any reliance placed on such information is therefore strictly at the user’s 

own risk, and by using the information herein, the user agrees that, in no event and under no 

circumstances, shall Muzeview be liable for any loss of profits, loss of business, loss of use or data, 

interruption of business, or for indirect, special, punitive, incidental, or consequential damages of any 

kind arising from use or reliance on this publication, even if Muzeview has been advised of the 

possibility of such damages arising from any error, omissions or inadequacies in the information 

contained herein or for interpretations thereof.

Please note that Muzeview reserves the right to revise, update, modify or otherwise adjust the 

information provided herein, in any respect, from time to time and without notice, and such revisions, 

updates, modifications and/or other adjustments shall not affect the disclaimers provided herein.

All rights reserved. No part of this work covered by copyright herein may be reproduced in any form or 

by any means including but not limited to graphic, electronic or mechanical—including photocopying, 

recording, taping, or storage in an information retrieval system, without prior consent of the copyright 

owner.
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